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Dunedin vs. Hamilton City Occupancy Rate from 2007-2017
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Hotel Motel Backpackers Holiday Park

2007 3 3 1 2

2008 3 3 1 2

2009 3 4 1 2

2010 3 4 1 2

2011 3 4 2 1

2012 3 4 1 2

NATIONAL AVERAGE LENGTH OF STAY (DAYS) 2013 3 4 2 1
m 2007 2008 72009 2010 m2011 m2012 H2013 m2014 m 2015 m 2016 m 2017 2014 3 4 2 1
2015 3 4 2 1

2016 3 4 2 1

2017 3 4 2 1

Note. Scale: 1 = Longest Length of Stay, 4 = Shortest Length of Stay
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DUNEDIN AVERAGE LENGTH OF STAY (DAYS)
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HOTEL MOTEL

2014 E2015 ®2016 H2017
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Hotel = Motel Backpackers Holiday Park

2007 4 1 2 3
2008 4 1 2 3
2009 3 1 2 4
2010 3 1 2 4
2011 3 1 2 4
2012 3 1 2 4
2013 4 2 1 3
2014 4 3 2 1
2015 3 1 2 2
2016 3 2 1 2
2017 4 3 1 2

Note. Scale: 1 = Longest Length of Stay, 4 = Shortest Length of Stay



Hotel = Motel Backpackers Holiday Park

2007 4 3 1 2

2008 2 3 4 1

2009 2 3 2 1

2010 3 4 2 1

WAIKATO AVERAGE LENGTH OF STAY (DAYS) 2011 2 3 4 1
2012 1 3 1 2

H2007 ®=2008 =2009 2010 ®=2011 ®2012 m2013 ®2014 N2015 ®2016 2017 2013 1 4 2 3
2014 2 4 1 3

2015 2 4 1 3

2016 2 3 1 2

2017 1 3 2 2

Note. Scale: 1 = Longest Length of Stay, 4 = Shortest Length of Stay
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National 12 month Rolling Total Guest Nights by Accommodation Types
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Dunedin 12 month Rolling Total Guest Nights by Accommodation Types
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Waikato 12 month Rolling Total Guest Nights by Accommodation Types
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NATIONAL DOMESTIC VS INTERNATIONAL MARKET SPENDING
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NATIONAL'S INTERNATIONAL VISITOR SPENDING BY COUNTRIES (IN MILLIONS)
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DUNEDIN DOMESTIC VS. INTERNATIONAL MARKET SPENDING
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DUNEDIN'S INTERNATIONAL VISITOR SPENDING BY COUNTRIES (IN MILLIONS)

B Africa and Middle East M Australia M Canada “ China B Germany ¥ Japan M Korea M Rest of Americas M Rest of Asia M Rest of Europe M Rest of Oceania B UK B USA
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WAIKATO REGION DOMESTIC VS INTERNATIONAL MAKETING SPENDING
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WAIKATO'S INTERNATIONAL VISITOR SPENDING BY COUNTRIES (IN MILLIONS)
M Africa and Middle East ™ Australia ™ Canada China BMGermany MJapan MKorea MRestof Americas MRestof Asia M Rest of Europe M Restof Oceania EUK HUSA
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National - International Visitor Spending by Products
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Accommodation service

Hamilton City - International Visitor Spending by Products
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Domestic Vs. International Passenger Numbers Trend at Dunedin Airport (2012-2017) mDomestic M International
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Recommendations

1. KPI

 Tourist Place of Origin
* Visitor Satisfaction Survey
* Domestic Visitor Spending by Region

2. Present through platforms and methods
* Online dashboard
* Share on Social Media
* Local government/ local industry association website
* In PDF format
e Quarterly reporting
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